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Abstract

Background/purpose. Digital entrepreneurship has become an
increasingly prominent field of interest, with universities playing a
significant role in supporting students' ambitions to embark on
entrepreneurial ventures. This research aims to examine how
perceived university support influences students’ desirability.
Furthermore, it highlights the mediating role of perceived desirability
in the relationship between the support offered by universities and
students’ digital entrepreneurial intentions.

Materials/methods. To evaluate the relationship and analyze the
conceptual model, we used structural equation modeling combined
with the bootstrapping method based on data from a sample of 309
university students in Vietnam.

Results. The findings indicate that perceived university support
positively influences students' perceived desirability to engage in digital
entrepreneurship. Furthermore, perceived desirability also emerges as
a significant predictor of entrepreneurial intention within the
Vietnamese context. Additionally, mediation analysis reveals that
perceived desirability acts as a crucial link between university support
and students' intention to establish digital start-ups.

Conclusion. These findings carry implications for both university
educators and policymakers by highlighting how universities can
provide comprehensive educational and developmental support. This
support enhances students' positive perceptions and desirability
toward entrepreneurship, ultimately strengthening their digital
entrepreneurial intentions.
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1. Introduction

Digital entrepreneurship is increasingly recognized as a key contributor to economic growth and
job creation, particularly in developing economies (Savastano et al., 2022; Shkabatur et al., 2022; Do
et al., 2024). Over the past decade, it has emerged as a rapidly growing field of research, driven by
its critical role in reshaping economic landscapes and business models (Dutot & Van Horne, 2015;
Satalkina & Steiner, 2020). Despite this recognition, the field remains in its early stages, with
numerous aspects yet to be thoroughly explored (Mir et al., 2022; Paul et al., 2023). Previous studies
have predominantly focused on traditional entrepreneurship, leaving a research gap in
understanding the distinct pathways, opportunities, and challenges associated with digital
entrepreneurship (Davidsson et al., 2020; Kajol et al., 2022).

In recent years, Vietnam has made significant strides in cultivating its startup ecosystem, driven
by proactive government policies and strategic initiatives. The nation currently ranks 44th on the
Global Innovation Index and ranks 59th in the global startup ecosystem, positioning itself as a key
player in fostering creative dynamism within Southeast Asia (StartupBlink, 2023). A pivotal milestone
is the Vietnamese Government's Decision 844/QD-TTg, which outlines a comprehensive strategy to
foster and strengthen the national innovation startup ecosystem through 2025. This decision
underscores the collaboration among businesses, the government, and educational organizations as
critical drivers of innovation and entrepreneurship. Notably, educational institutions have
increasingly integrated entrepreneurship and innovation into their curricula, raising awareness and
fostering entrepreneurial behavior among students, with a particular emphasis on the role of
universities.

In parallel, universities are widely recognized for their significant contribution to the
development of students' entrepreneurial mindset through various forms of support, including
knowledge transfer, idea incubation, and business development (Su et al.,, 2021). However, to
evaluate the effectiveness of these institutions requires moving beyond examining curriculum
content and focusing on students' perceptions of the overall support provided. Students' perceptions
of university support are typically assessed across three key dimensions: perceived educational
support, perceived business development support, and perceived concept development support
(Wegner et al., 2020). Nevertheless, the specific mechanisms through which universities influence
students' digital entrepreneurial intentions remain underexplored, particularly in emerging
economies like Vietnam (Walter et al., 2006; Vu et al., 2024; Truong et al., 2022; Duc et al., 2024).

Findings from previous studies suggest that university support influences the development of
entrepreneurial intentions among students indirectly (Saeed et al., 2018; Wegner et al., 2020). To
better understand this effect on digital entrepreneurial intentions in the Vietnamese context, this
research investigates this relationship with the mediating role of perceived desirability, defined as
the extent to which an individual feels attracted to becoming an entrepreneur, reflecting personal
preferences for this behavior. According to the Krueger and Brazeal model (1994), this construct
integrates two key components of the Theory of Planned Behavior: attitude toward the act and social
norms. These factors influence an individual's perception of entrepreneurship as a viable and
attractive career path. This study explores how perceived university support fosters digital
entrepreneurial intention in Vietnam, emphasizing the mediating role of perceived desirability and
offering actionable insights into how universities can better inspire and nurture the next generation
of digital entrepreneurs.

This study aims to explore the potential of university students as future digital entrepreneurs in
an emerging economy, emphasizing the mediating role of perceived desirability. By applying Partial
Least Squares Structural Equation Modeling (PLS-SEM), this study offers both theoretical and
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practical perspectives on the factors that influence students' digital entrepreneurial intentions.
Accordingly, our study addresses the existing research gap by answering the following questions:

RQ1: What factors makeup perceived university support, and how can it be assessed in a
comprehensive way?

RQ2: How does perceived university support influence the digital entrepreneurial intentions of
university students?

RQ3: Does perceived desirability mediate the relationship between perceived university support
and students' digital entrepreneurial intentions?

Through these inquiries, this study contributes to the growing body of knowledge on digital
entrepreneurship and offers actionable recommendations for universities to enhance their support
systems, ultimately fostering a robust digital entrepreneurship ecosystem in Vietnam. The following
section of the study will include the literature review in Section 2, followed by the hypothesis
development in Section 3. The methodology will be explained in Section 4, and then the data analysis
techniques and results will be shown in Section 5. Section 6 provides the implications, conclusions,
and study limitations.

2. Literature Review
2.1. Digital entrepreneurship and digital entrepreneurial intention

Digital entrepreneurship is defined as the identification and exploitation of opportunities, "the
establishment of a new company with creative business ideas in the network economy, using
electronic platforms in data networks, and providing its products or services based on creating value
entirely electronically. The key point is that this value can only be realized through the development
of information technology" (Kollmann, 2006). Recent studies suggest that digital business involves
strategically leveraging digital resources to identify and capitalize on entrepreneurial opportunities
(Modgil et al., 2022; Pham et al., 2025). Mohammed et al. (2023) define digital entrepreneurship as
the utilization of digital media combined with information and communication technology to
transform the competitive landscape. Similarly, Elia et al. (2020) describe it as the creation of new
value through the application of digital technology in product manufacturing, service delivery, or
business management. Additionally, Kraus et al. (2019) emphasize that digital entrepreneurship
involves transferring assets, services, or business components into the digital realm, effectively
transforming traditional business models through digital technologies.

Entrepreneurial intention refers to an individual's commitment engaging in entrepreneurial
behavior, which is shaped by the recognition of opportunities, the utilization of available resources,
and the support of the surrounding environment (Liidn & Chen, 2009; Kuckertz & Wagner, 2010).
According to Ajzen's Theory of Planned Behavior (1991), entrepreneurial intentions are a crucial
predictor of subsequent entrepreneurial actions, offering valuable insights into the cognitive factors
that motivate individuals to create ventures (Loan et al., 2021; Bui et al., 2022). The existing literature
highlights numerous factors influencing the formation of entrepreneurial intentions. For example,
Bird (1988) categorized these determinants into two main types: individual factors and contextual
factors.

2.2. Perceived desirability and its influence on the digital entrepreneurial intention

Perceived desirability refers to the extent to which an individual wishes to establish their own
business, encompassing both intrapersonal and extrapersonal influences. It is considered a critical
factor in fostering positive entrepreneurial intentions, particularly among students (Shapero & Sokol,
1982). Defined as the allure one feels toward entrepreneurship (Schlaegel & Koenig, 2014), perceived
desirability has been empirically validated as a significant determinant of entrepreneurial intention
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(Shapero, 1984; Krueger, 1993; Gatewood et al., 1995). This motivation arises not only from personal
aspirations but also from social perceptions and access to essential resources (Alferaih, 2022).
Research has shown that positive attitudes toward entrepreneurship are strongly associated with
increased entrepreneurial intention (Yan et al., 2023), thereby encouraging individuals to seize
business opportunities (Lara-Bocanegra et al., 2022). Based on these insights, this study hypothesizes
that students with greater confidence and determination to start a digital business will exhibit a
stronger inclination to pursue their entrepreneurial goals.

H1: Perceived desirability positively influences digital entrepreneurial intention
2.3. Perceived university support

Research highlights that even if individual-level factors can influence entrepreneurial intention,
it may be more effective to consider the role of contextual factors (Saaed et al., 2018). From a
contextual perspective, the university serves as a key environmental factor in shaping individuals
willingness to become an entrepreneur (Franke & LUthje, 2004). It also plays a pivotal role in
contributing to the development of the new knowledge economy (Lestari et al., 2022). Consequently,
universities play a pivotal role as repositories of knowledge and act as catalysts in shaping values and
fostering attitudes that support entrepreneurship. (Guerrero & Urbano, 2012; Urbano & Guerrero,
2013). Previous research emphasizes that university support plays a crucial role in fostering
entrepreneurship through various mechanisms, including university incubators (Mas-Verdu et al.,
2015), technology transfer initiatives, consultancy services (Mian, 1996), and financial funding
(Munari et al., 2015). These forms of support equip students with essential resources for
entrepreneurship. They also enhance students' entrepreneurial awareness and motivation while
aiding the development of their ventures after graduation.

While universities can support entrepreneurship through various objectively measurable
initiatives, understanding their effectiveness requires assessing the extent to which they influence
students. This can be achieved by measuring students’ perceptions of the university support, also
known as “perceived university support” (PUS). Kraaijenbrink, Groen, and Bos (2010) suggested
conceptualizing PUS using three separate but related constructs: perceived educational support
(PES), perceived concept development support (PCDS) and perceived business development support
(PBDS). Educational support involves offering foundational knowledge and skills essential for starting
a new business, encompassing a broader concept than the knowledge typically provided by
universities. Concept development support emphasizes fostering motivation, awareness, and
business idea generation in the initial stages of the entrepreneurial process. In contrast, business
development support focuses on providing assistance to start-ups during the later stages of the
entrepreneurial journey (Kraaijenbrink et al., 2010). These dimensions have been empirically
validated in numerous studies and are widely acknowledged as a robust framework for assessing
students' perceptions across diverse national contexts (Saeed et al., 2018; Wegner et al., 2020; Vu et
al., 2024).

2.4. Perceived university support toward perceived desirability

In the past, empirical studies have demonstrated the positive impact of support from universities
on perceived desirability. According to the career socialization theory (Gibb Dyer, 1994), students'
career choices often align with their educational experiences. Therefore, it is anticipated that
students' perception of university support, particularly socializing experiences, will enhance their
cognition about starting new businesses as desirable actions. There has been research indicating that
perceived desirability can be understood as a combination of personal attitude and perceived social
norms (Lifidn et al., 2011). Firstly, regarding attitude, university support in education and concept
development equips students with techniques and methods, such as market analysis, to validate the
value of a business idea. Subsequently, business development support enables students to further
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evaluate and refine their foundational business ideas. This combined support allows students to
assess the potential profitability and feasibility of business opportunities, which can motivate their
decision to pursue entrepreneurship (Bhave, 1994). Despite the inherent risks of starting a business,
a positive evaluation of the new venture fosters favorable attitudes toward entrepreneurship—an
essential factor in cultivating students' entrepreneurial aspirations (Liu et al., 2022). In addition,
regarding subjective norms, the university's provision of entrepreneurship support creates a
community where students are exposed to entrepreneurship. According to Genshu Lu et al. (2021),
university support reflects the expectations of government, society, and universities for students'
entrepreneurship. These expectations and support create a subjective norm where students are
more likely to launch new companies. From the above aspects, it is evident that perceived university
support has a positive impact on perceived desirability. Therefore, we propose the following
hypothesis:

H2a: Educational support positively influences perceived desirability
H2b: Concept development support positively influences perceived desirability
H2c: Business development support positively influences perceived desirability

2.5. Perceived university support and its influence the digital entrepreneurial
intention

Previous research suggests that students' perceptions of university support have a positive
impact on the formation of entrepreneurial intentions (Mustafa et al.,, 2016; Shi et al.,, 2019).
Educational and concept development support - such as training, lectures, courses, and competitions
- provides them with valuable knowledge, techniques, and methods that help validate their business
ideas (Liu et al., 2022). Subsequently, business development support offers the resources needed to
further assess and refine these foundational business concepts. Consequently, students develop a
positive interest in starting a new business, which promotes an intention to become an entrepreneur
(Shi et al., 2019). Mustafa et al. (2016) conducted a study using Malaysian samples to examine the
direct positive impact of the three types of support on entrepreneurial intentions. Similarly, Shi et al.
(2019) explored how university support influences students' heterogeneous entrepreneurial
intentions. In general, prior research indicates a positive relationship between students' perceived
university support and entrepreneurial intention. We propose the following hypotheses regarding
digital entrepreneurial intention:

H3a: Educational support positively influences digital entrepreneurial intention

H3b: Concept development support positively influences digital entrepreneurial intention
H3c: Business development support positively influences digital entrepreneurial intention
2.6. The mediating role of perceived desirability

Previous research has indicated that university support indirectly influences the formation of
entrepreneurial intentions among students (Shi et al., 2019; Wegner et al., 2020). Several studies
have also shown that perceived university support (PUS) does not exert a direct effect on students'
entrepreneurial intentions (Saeed et al., 2018). To better understand the impact of this factor on
digital entrepreneurial intention within the Vietnamese context, it is essential to clarify the mediating
role of perceived desirability (PD). In the context of digital entrepreneurship—particularly among
university students—PD may serve as a crucial mediating factor that links contextual influences, such
as university support, to entrepreneurial intention. This study investigates how perceived university
support fosters digital entrepreneurial intention in Vietnam by proposing the mediating role of
perceived desirability, thereby offering insights into how universities can inspire students to become
digital entrepreneurs.
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H4a: Perceived desirability mediates the relationship between perceived educational support
and digital entrepreneurial intention.

H4b: Perceived desirability mediates the relationship between perceived concept development
support and digital entrepreneurial intention.

H4c: Perceived desirability mediates the relationship between perceived business development
support and digital entrepreneurial intention.

Perceived University
Support

_ N _

| Perceived ! H2a Percellowlad

‘ [ : Desirabilit

L Educational Support ) | H2b y
o N i H2c

| Perceived Concep ,

l Development ' H1

| Support .

e : H3b v
Perceived Business i Digital

| Development : Ent .
; Support J : H3c ntrepreneuri
| : al Intention

Figure 1. The proposed model. Source: Authors

The proposed research model integrates these hypotheses to provide a comprehensive
assessment of both the direct and indirect effects of perceived university support on digital
entrepreneurial intention, as depicted in Figure 1.

3. Methodology
3.1. Data collection

Data was collected using a simple random sampling method from August to October 2024 via
Google Forms platform. This approach aligns with previous research on entrepreneurial intention,
which frequently employs convenience sampling to overcome practical limitations when targeting
university students (Nguyen et al., 2024). The questionnaire was distributed across universities in
Vietnam, with student participation being entirely voluntary, based on their willingness to contribute
to the research’s objectives. Specifically, data were mainly collected from universities in Hanoi,
Vietnam, including National Economics University, Foreign Trade University, and Hanoi University of
Science and Technology.

3.2. Sample

A total of 373 responses were received. During the data cleaning process, 309 valid responses
remained available for analysis, with 64 responses were omitted from the analysis due to insufficient
completeness and concerns regarding response validity. These responses were characterized by a
high proportion of unanswered items or patterns indicative of unreliable or inattentive answering
behavior (e.g., random selection, selecting only one option for all questions). This exclusion was to
ensure the quality and accuracy of the analysis results. Although the number 64 represents about
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20% of the sample, the remaining sample still meets the requirements for size and
representativeness for the target research group. In the final sample, 55.34% were women and
44.66% were men. The majority of respondents were aged 20 to 22 years, comprising for 70.55%.
Additionally, 26.54% were aged 17 to 19, while 2.91% were over 22 years old. Many responses from
students came from the Northern region, accounting for 78.96% of the sample. The majority of
participants were economics students, representing approximately 73.14%, followed by engineering
and other disciplines at 26.86%.

3.3. Measurement

The study utilized a researcher-designed and validated scale to measure the variables. To assess
the constructs, all items were converted into a 5-point Likert scale. The survey collected demographic
and occupational data alongside Likert scale questions on students’ digital entrepreneurship
perspectives. Its primary objective is to understand university students' digital entrepreneurial
intentions in Vietnam and examine the factors influencing these intentions. Before widespread
distribution, interviews with 20 students interested in entrepreneurship were conducted to ensure
the clarity and relevance of the questions. The survey comprises two main sections. The first section
gathers participants’ essential demographic information to ensure data accuracy and relevance to
the study. The second section focuses on questions derived from key constructs in the research
model. Each constructs is measured using multiple items on a 5-point Likert scale (1 = "Strongly
disagree" to 5 = "Strongly agree"), quantifying participants' agreement levels and offering detailed
insights into the factors shaping digital entrepreneurial intentions. The Likert scale is particularly
valuable in this context as it enables researchers to assess the degree of consensus among
participants regarding the factors influencing their entrepreneurial decision-making.

To ensure robustness, this study measured constructs using validated scales from prior research.
The digital entrepreneurial intention (DEI) section was adapted from Aloulou et al. (2023) and Lifian
(2009), both of which are widely recognized for their reliability and applicability to entrepreneurial
intention research. For perceived desirability, we adopted the scale of Krueger (1993) because of its
proven reliability in measuring digital entrepreneurship desirability. Additionally, some modifications
were made based on Nguyen et al. (2024) to better align the model with Vietnam's unique cultural
and entrepreneurial environment. Regarding perceived university support (PUS), the study
synthesized 13 items from previous research (Kraaijenbrink et al., 2010; Saeed et al., 2018), ensuring
methodological rigor and relevance to Vietnam’s higher education system. This adaptation ensures
the constructs accurately capture the dynamics of university support in fostering digital
entrepreneurial intentions in the local context.

The questionnaire underwent a rigorous development process to maximize its validity and
reliability. Following a comprehensive literature review, open-ended interviews with 20 students
were conducted to refine the questions, clarify ambiguous terms, and streamline the questionnaire's
structure. Additionally, feedback from experts in entrepreneurship education further enhanced the
instrument, ensuring it effectively measures the research constructs within the Vietnamese context.
This systematic approach guarantees that the findings are both reliable and actionable, providing
meaningful insights for academic and practical applications.

3.4. Data analysis

Data were analyzed using the PLS-SEM through SmartPLS 3.0 software. The PLS-SEM process
involves three main steps: evaluation of the measurement model, assessment of the structural
model, and examination of the impact of mediator variables. In the preliminary analysis, the
measurement model was evaluated by examining reliability, convergence validity, and discriminant
validity. Multicollinearity among con-structs was checked using the variance inflation factor (VIF) to
ensure minimal construct interdependency. The R?, f2, and Q? indices were calculated to evaluate the
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model's fit. The bootstrapping method with 5000 samples was employed to test path coefficients and
assess the mediating effect in the model. This systematic approach, incorporating advanced statistical
tools and methodologies, ensured a thorough, detailed, and dependable examination and validation
of the theoretical relationships proposed within the study’s framework. Overall, PLS-SEM proved
highly suitable for this study providing robust evaluation of the measurement model, analyzing the
structural model, and examination of the mediating variable's influence.

4, Results
4.1. Measurement assessment

First, the outer loading of the observed variables was evaluated. According to Hair et al. (2013,
2020), if an observed variable has a low outer loading (<0.70), it may indicate that the variable does
not significantly contribute to the corresponding factor and could be excluded from the model. As a
result, four items (PD2, PBDS4, PBDS5, and PCDS5) were removed because their factor loading value
was below the acceptable threshold of 0.70.

After removing these variables, Composite reliability (CR) and Cronbach’s Alpha were used in
evaluating the reliability of the scales. As reported in Table 1, Cronbach’s Alpha and CR for all variables
were above 0.7, demonstrating that the scale’s reliability is adequate this analysis (Hair et al., 2016).

To assess convergent validity, Fornell and Lacker (1981) proposed calculating the AVE. The AVE
value should exceed 0.50, indicating that at least 50% or more of the variance in the indicators is
explained (Chin, 2009). As confirmed in Table 1, the AVE for each construct exceeded 0.5, supporting
convergent validity. Additionally, Table 1 shows that all models meet the criteria recommended by
Hair et al. (2020) for further analysis.

Table 1. Outer loading, reliability, and convergent validity. Source: Authors

Variables Iltems  Cronbach's Alpha CR AVE  Factor loading
DEI1 0.867
DEI2 0.855
Digital DEI3 0.825
Entrepreneurial — 0.926 0.942 0.730
Intention (DEI) DEI4 0.887
DEI5S 0.826
DEI6 0.866
PD1 0.857
Perceived PD3 0.836
Desirability (PD 0.872 0.913 0.723
esirability (PD) PD4 0.860
PD5 0.847
PES1 0.805
Perceived -
Educational Support PES2 0.869 0.902 0.605 0.813
(PES) —_—
PES3 0.799
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PES4 0.730

PES5 0.755

PES6 0.759

PCDS1 0.789

Perceived Concept  pcps2 0.772
Development _— 0.766 0.851 0.588

Support (PCDS) PCDS3 0.760

PCDS4 0.745

PBDS1 0.765

Perceived Business ——
Development PBDS2 0.700 0.833 0.625 0.795
Support (PBDS) —

PBDS3 0.811

N = 309; AVE: Average Variance Extracted; CR: Composite Reliability.

To evaluate discriminant validity, Henseler et al. (2015) proposed a hetero-trait-monotrait ratio
(HTMT) correlation. According to this method, discriminant validity is established when the HTMT
value is below 0.90. As shown in Table 2, the constructs PUS, DEI, and PD meet this threshold,
confirming the presence of discriminant validity, as their HTMT values are below 0.90.

Table 2. Heterotrait-monotrait ratio (HTMT) correlation. Source: Authors

Variables PBDS PCDS DEI PES PD
PBDS
PCDS 0.897
DEI 0.702 0.602
PES 0.789 0.887 0.588
PD 0.709 0.691 0.825 0.662

4.2. Structural proposed research model evaluation

In evaluating the structural model, the first step involved examining multicollinearity and
identifying any data-related anomalies. According to Hair et al. (2013), a variance inflation factor
(VIF) below 3.0 indicates no significant issues with multicollinearity or common method bias (CMB)
(Hair et al., 2021). As shown in Table 3, all VIF values are below 3.0, confirming the absence of
multicollinearity issues.

Confirmatory Factor Analysis (CFA) is a statistical technique used to evaluate the quality of
observed variables and explore hypothetical constructs. In CFA, the observed variables included in
the analysis are assumed to have already been identified as belonging to specific factors. The primary
function of CFA at this stage is to assess whether the observed variables within each factor adequately
fit the data and meet the established standards. The CFA results of this research are presented in
Figure 2.
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The R-Square (R2) evaluation is used to assess the strength and robustness of the inner model's
ability to predict endogenous latent components. According to Chin (2009), R2 values of 0.67, 0.33,
and 0.19, indicate a strong, moderate, and weak models, respectively. As shown in Table 4 and Figure
2, PD and PUS can moderately predict 58.9% of the DEI variance, with an R? value of 0.589.
Additionally, PES, PCDS, and PBDS can moderately predict 41.2% of the PD variance, as indicated by
the PD R2 value of 0.412.

Additionally, this study assesses the effect size (f2) following the recommendations of Hair et al.
(2013) and Chin (2009). These guidelines indicated that f2 values of 0.02, 0.15, and 0.35 correspond
to small, medium, and large effect sizes, respectively. As shown in Table 5, the three aspects of
perceived university support (PES, PCDS, and PBDS) have a small effect on perceived desirability (PD),
with f2 values of 0.057, 0.059, and 0.027, respectively. In contrast, the impact of PD on DEl is
significant, with an 2 value of 0.514. Comparatively, the effects of PES and PBDS on DEl are relatively
small, with 2 values of 0.006 and 0.046, respectively. Additionally, PCDS shows no effect on DEl, as
indicated by an f2 value of 0.000.

In the next step, the result shows that Q2 is greater than 0, indicating that the research model
demonstrates predictive relevance. Based on structural analysis, the Q2 value for PES, PCDS, PBDS,
PD, and DEl are all greater than O, confirming that the model meets the predictive relevance criterion.

Furthermore, a goodness-of-fit analysis was conducted based on the research findings.
According to Henseler et al. (2014), a model is considered a good fit when NFI > 0.90 or close to 1,
the SRMR value is less than 0.10. Table 6 reports that the NFl value is is greater 0.80, and the SRMR
value is is less than 0.10, indicating that the research model is acceptable in terms of fit.

Table 3. Variance inflation factor (VIF). Source: Authors

Variables PBDS PCDS DEI PES PD
PBDS 2.011 1.899
PCDS 2.538 2.472
PES 2.398 2.269

PD 1.701
DEI

Table 4. R2 estimation. Source: Authors

R2 Category
DEI 0.589 Substantial
PD 0.412 Moderate
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Table 5. f2 estimation. Source: Authors

f2 Category
PBDS -> DEI 0.046 Small effects
PBDS -> PD 0.059 Small effects

PCDS -> DEI 0.000 No effects
PCDS -> PD 0.027 Small effects
PES -> DEI 0.006 Small effects
PES ->PD 0.057 Small effects
PD -> DEI 0.514 Large effects

Table 6. Evaluation result of fit model. Source: Authors

Saturated model Estimated model
SRMR 0.054 0.054
d_ULS 0.811 0.811
dG 0.355 0.355
Chi-Square 642.965 642.965
NFI 0.853 0.853

The structual model results were shown in Figure 2 and for more details about path coefficients,
original sample value, t-statistics, p-values, and confidence intervals, are summarized in Table 7. The
results indicated that DEI is positively influenced by PD (t-value = 11.788, p-value < 0.05), supporting
hypothesis H1. This finding aligns with the EEM and consistent with previous studies (Saeed et al.,
2014; Osorio et al.,, 2017; Vuorio et al.,, 2018; Nguyen et al.,, 2024). These results confirm that
perceived desirability is a significant predictor of entrepreneurial intention among college students.

Moreover, the results also suggested that PD was positively influenced by PES (t-value = 3.981,
p-value < 0.05), PCDS (t-value = 2.485, p-value < 0.05) and PBDS (t-value = 3.914, p-value < 0.05)
supporting Hypotheses H2a, H2b, and H2c. This observation aligns with Gibb Dyer's SCCT (1994),
which proposes that students' school experiences influence their career inclinations, reflecting their
learning experiences.

Similarly, the relationship between PBDS and DEI was significant (t-value = 3.413, p-value < 0.05),
confirming Hypothesis H3c. In contrast to earlier theories, our investigation rejected Hypotheses H3a
and H3b, given the t-values of 1.229 and 0.208 (<1.96) and a p-value of 0.220 and 0.835 (>0.05).
These findings diverge from previous studies where perceived university support had a positive
impact on DEI (Saeed et al., 2015; Choi et al., 2018; Premand et al., 2016). This discrepancy opens up
new avenues for research on the three aspects of perceived university support regarding
entrepreneurial intention, particularly digital entrepreneurial intention.
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Table 7. Path coefficient. Source: Authors

Path B SE t-value p-value Decision
PES - PD 0.275 0.069 3.981 0.000 Accepted
PBDS - PD 0.256 0.065 3.914 0.000 Accepted
PCDS - PD 0.197 0.079 2.485 0.013 Accepted
PD - DEl 0.600 0.051 11.788 0.000 Accepted
PES = DEI 0.074 0.060 1.229 0.220 Rejected
PBDS - DEI 0.195 0.057 3.414 0.001 Accepted
PCDS - DEl -0.013 0.061 0.208 0.835 Rejected
PES1
N
PES2 \Om
—
i
PES4 ’_%ﬁ.‘éﬁ — T PD1
0.000 /
PESS5 0.000 \’ S0t
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— 0.000 —* PD3
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Figure 2. The structural model. Source: Authors
4.3. Mediation analysis

Our study employs a robust bootstrap test to analyze mediation effects, as bootstrapping the
indirect effect offers greater statistical power than the Sobel (1982) test (Zhao et al., 2010).
Furthermore, while the bootstrapping method has traditionally been applied in regression models, it
is particularly effective in the PLS-SEM (Hair, 2022). The findings presented in Table 8 demonstrate
that PUS (PES, PCDS, PBDS) display an indirect effect on DEI via PD, confirming that PD serves as a
mediator in the relationships between PUS and DEI. Specifically, PES, PCDS, and PBDS positively

https://doi.org/10.22521/edupij.2025.15.163 Published online by Universitepark Press


https://doi.org/10.22521/edupij.2025.15.163

Ngoetal. | I3

influence students’ intention to become digital entrepreneurs through their PD (3PES-PD-DEI = 0.165,
p <0.001; BPCDS-PD-DEI=0.118, p <0.05; BPBDS-PD-DEI =0.154, p <0.001). The non-significant direct
effects of PCDS and PES to DEI suggest a full mediation effect, whereas the significant direct effect of
PBDS indicates a partial mediation.

Table 8. Specific indirect effects. Source: Authors

Path B SE t-value p-value Decision

PES - PD - DEI 0.165 0.043 3.847 0.000 Accepted

PCDS - PD - DEl 0.118 0.049 2.422 0.016 Accepted

PBDS - PD - D€l 0.154 0.042 3.642 0.000 Accepted

5. Discussion

The empirical results of our study provide a clear insight into the relationship between students'
perception of university support, their intention to pursue digital entrepreneurship and the mediating
role of perceived desirability.

The study reveals that perceived desirability exerts a positive and significant influence on
students’ digital entrepreneurial intentions. This finding aligns with the Entrepreneurial Event Model
(EEM), which emphasizes that entrepreneurial intention is shaped by an individual’s perceived
desirability and feasibility. The result is also consistent with prior studies (Saeed et al., 2014; Osorio
et al.,, 2017; Vuorio et al., 2018; Nguyen et al., 2024), which affirm that, among university students,
perceived desirability serves as a key predictor of entrepreneurial intention. This can be explained by
the fact that students who are drawn to the autonomy, creativity, and opportunities associated with
entrepreneurship are more likely to be intrinsically motivated to pursue this path. Accordingly, the
study concludes that perceived desirability plays a crucial role in fostering students’ digital
entrepreneurial intention.

The results also demonstrate that perceived educational support, concept development support,
and business development support (PES, PCDS, and PBDS) significantly enhance students’ perceived
desirability toward digital entrepreneurship, with standardized coefficients of 0.275, 0.256, and
0.197, respectively. This supports Dyer’s (1994) Social Cognitive Career Theory, which posits that
positive academic experiences can shape students’ career interests by reinforcing their motivation
and self-efficacy. The findings are further aligned with those of Shi et al. (2020), who found that
perceived university support positively influences students’ entrepreneurial attitudes and subjective
norms. These results highlight the critical role of a supportive university environment—particularly
one that promotes entrepreneurial thinking and digital competencies—in fostering students’
motivation to pursue entrepreneurial careers.

However, unlike previous studies, we found that two aspects of perceived university support do
not directly affect students” DEI, which contradicts earlier research (Saeed et al., 2015; Shi et al.,
2019). Nevertheless, beyond direct effects, our study confirms the role of perceived desirability as a
mediator between the relationship of perceived university support and digital entrepreneurial
intentions of students in Vietnam. These findings suggest that students’ perceptions of university
support exert an indirect influence on their digital entrepreneurial intentions. Specifically, perceived
educational support (PES) serves as a foundational element by equipping students with essential
entrepreneurial knowledge, skills, and mindset. Building on this, perceived concept development
support (PCDS) fosters creativity and the generation of innovative ideas, while perceived business
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development support (PBDS) provides the tools and resources needed to translate those ideas into
viable ventures. When students recognize and internalize this support, their perceived desirability
toward entrepreneurship increases, which in turn strengthens their entrepreneurial intentions. This
highlights the interplay between environmental and personal factors, offering a more comprehensive
understanding of how digital entrepreneurial intentions are formed. This underscores the critical role
of perceived desirability in shaping students' intentions to pursue digital entrepreneurship. Our study
added value to the inconsistencies in the literature regarding the role of universities in shaping
entrepreneurial intention. While several studies have reported a positive relationship between
entrepreneurship education and entrepreneurial intentions (Lifidn, 2004; Souitaris et al., 2007),
Oosterbeek et al. (2010) found a negative influence. Additionally, some empirical studies suggest no
relationship between entrepreneurship education and entrepreneurial interest (Lorz, 2011;
Rodrigues et al., 2012). Our findings indicate that perceived university support indirectly influences
college students' intentions toward digital entrepreneurship.

6. Conclusion

The study offers valuable insights for policymakers and educators by highlighting the direct and
indirect influences of key factors on digital entrepreneurial intentions. Such a comprehensive
understanding of these influences can support the development of effective strategies to foster and
promote digital entrepreneurship across diverse contexts. The findings reveal that perceived
desirability significantly and positively influences digital entrepreneurial intention (H1). Among the
three components of perceived university support, perceived educational support had the strongest
impact on perceived desirability (H2). Additionally, perceived university support, including perceived
educational support, perceived concept development support, and perceived business development
support positively influenced digital entrepreneurial intention (H3). Furthermore, perceived
desirability emerged as a significant mediator, demonstrating digital entrepreneurial intention. This
finding is particularly novel, as this study is the first to identify perceived desirability as a mediating
factor between perceived university support and digital entrepreneurial intention. It underscores
how university support fosters students' exploratory and entrepreneurial spirit. These results
highlight the pivotal role of university support in shaping students' entrepreneurial desirability by
demonstrating that universities can actively influence how appealing digital entrepreneurship
appears to students. When students perceive strong university support—through educational,
concept, and business support—they are more likely to view entrepreneurship as a desirable career
path.

6.1. Theoretical implication

Firstly, this study contributes to the body of knowledge on the antecedents of digital
entrepreneurial intentions. Existing research highlights the limited empirical studies and the
inadequate understanding of the factors that motivate individuals to pursue digital entrepreneurship
(Al-Mamary & Alraja, 2022; Paul et al., 2023; Vu et al., 2024). Thus, this study adds value to the
ongoing scholarly discussion in this emerging field.

Secondly, the study clarifies the relationship between students’ perception of university support
and their intention to pursue digital entrepreneurship, while highlighting the mediating role of
perceived desirability. The findings indicate that university support plays a key role in shaping
students’ entrepreneurial desires, leading them to view digital entrepreneurship as an attractive
career option.

Finally, the research team proposed a new model that integrates organizational context factors,
based on Wegner et al. (2020) with the perceived desirability variable from the Entrepreneurial Event
Model (EEM) by Shapero and Sokol (1982). By incorporating students' perception of university

https://doi.org/10.22521/edupij.2025.15.163 Published online by Universitepark Press


https://doi.org/10.22521/edupij.2025.15.163

Ngoetal.|la

support—an aspect rarely explored in previous studies—the model aims to address limitations in
earlier frameworks.

6.2. Practical implication

The empirical findings of this study provide valuable practical insights for university educators
and policymakers aiming to cultivate a supportive environment for digital entrepreneurship in
Vietnam.

Firstly, the strong influence of perceived desirability on digital entrepreneurial intentions
underscores the need for educational programs that promote optimism and enthusiasm about digital
entrepreneurship. Universities and policymakers should develop initiatives that spark students'
interest and motivation. For instance, incorporating experiential learning activities such as
hackathons, startup simulations, and industry-led workshops into the curriculum can bridge the gap
between theory and practice. Additionally, mentorship programs that connect students with
successful digital entrepreneurs can significantly shape students’ entrepreneurial aspirations and
boost their confidence in navigating the digital economy.

Secondly, this study provides strong evidence of the crucial role of university support in shaping
students’ digital entrepreneurial intentions. Vietnam universities should prioritize building
comprehensive entrepreneurship support systems that address students' educational, concept
development, and business development needs. For example, developing interdisciplinary courses
that integrate business and technology skills can equip students with a solid foundation for digital
entrepreneurship. Furthermore, establish dedicated entrepreneurship centers or incubators that
offer tailored guidance, funding resources, and networking opportunities, supporting students
transition from ideation to implementation. By embracing this holistic approach, academic
institutions can significantly boost students' perceived desirability toward digital entrepreneurship
and empower them to navigate its challenges.

Finally, our findings emphasize that perceived university support not only cultivates
entrepreneurial desirability but also significantly influences students’ digital entrepreneurial
intentions. To maintain the effectiveness of these support systems, universities should regularly
assess students’ perceptions of the support provided. This can be achieved through annual surveys,
focus groups, or feedback mechanisms that enable institutions to identify gaps and refine their
initiatives accordingly. By consistently aligning programs with students’ needs and aspirations,
universities can create lasting positive impact on the development of future digital entrepreneurs.

6.3. Limitations and further directions

While this study offers valuable insights into the impact of perceived university support on digital
entrepreneurial intentions in Vietnam, several limitations should be acknowledged. First, the reliance
on online surveys may introduce random responses, potentially impacting data reliability.
Incorporating more in-depth methods, such as interviews, could enhance data quality and mitigate
random influences. Second, this study focuses solely on students, which presents limitations. The
discrepancy between perception and reality may obscure whether individuals with digital
entrepreneurial intentions will actually establish new businesses. Future research could utilize
longitudinal data to provide a deeper understanding of the formation and evolution of digital
entrepreneurial intentions. Finally, this study only examines the mediating effect of perceived
desirability, leaving unexplored the two other factors in the EEM model. Future studies should
investigate these additional factors to offer a more comprehensive perspective on the relationship
between perceived university support and digital entrepreneurial intention. This section is not
mandatory but can be added to the manuscript if the discussion is unusually long or complex.

https://doi.org/10.22521/edupij.2025.15.163 Published online by Universitepark Press


https://doi.org/10.22521/edupij.2025.15.163

Ngoetal. | B

Declarations

Conflicts of Interest. The authors declare no conflict of interest.

Ethical Approval. The respondents were informed and voluntarily participated in fulfilling the survey,
their data collected from responses is only used for academic purposes. The authors further confirm
that every work covered in the manuscript relevant to experimental animals or human patients has
been conducted with the ethical approval of all relevant bodies. Informed agreement to analyze data
was obtained from all participants for being included in the study.

Data Availability Statement. The data presented in this study are available upon request from the
corresponding author.

References

Alferaih, A. (2017). Weight-and meta-analysis of empirical literature on entrepreneurship: Towards a
conceptualization of entrepreneurial intention and behaviour. The International Journal of
Entrepreneurship and Innovation, 18(3), 195-209. https://doi.org/10.1177/1465750317722114

Alferaih, A. (2022). Starting a new business? Assessing university students’ intentions towards digital
entrepreneurship in Saudi Arabia. International Journal of Information Management Data
Insights, 2(2), 100087. https://doi.org/10.1016/j.jjimei.2022.100087

Al-Mamary, Y. H. S., & Alraja, M. M. (2022). Understanding entrepreneurship intention and behavior
in the light of TPB model from the digital entrepreneurship perspective. International Journal
of Information Management Data Insights, 2(2), 100106.
https://doi.org/10.1016/j.jjimei.2022.100106

Bhave, M. P. (1994). A process model of entrepreneurial venture creation. Journal of Business
Venturing, 9(3), 223-242. https://doi.org/10.1016/0883-9026(94)90031-0

Davidsson, P., Recker, R., Von Briel, F. (2020). External Enablement of New Venture Creation: A
Framework. Academy of Management Perspectives,34(3)
https://doi.org/10.5465/amp.2017.0163

Do, A.D., Pham, T.B.C,, Le, T.D., Trinh, D.U. (2024). Open Innovation in Hanoi-Based Enterprises. In:
Tran, H.V.T., Shioji, H., Le, H.L.T., Hayashi, T. (eds) Knowledge Transformation and Innovation in
Global Society. IFEAMA 2023. Springer, Singapore. https://doi.org/10.1007/978-981-99-7301-
9 13

Duc, D. A, Hoi, L. Q., Van Dao, L., Lien, V. T. P.,, Hang, N. T., & Huong, T. L. (2024). Corporate
environmental responsibility and the business risk of Viethamese SMEs: the mediating role of
internal control. Risk Management, 26(1), 1-24.

Duong, C. D., & Vu, N. X. (2024). Entrepreneurial education and intention: fear of failure, self-efficacy
and gender. Journal of Small Business and Enterprise Development, 31(4), 629-654.
https://doi.org/10.1108/JSBED-02-2023-0057

Dutot, V., & Van Horne, C. (2015). Digital entrepreneurship intention in a developed vs. emerging
country: An exploratory study in France and the UAE. Transnational Corporations Review, 7(1),
79-96 https://doi.org/10.5148/tncr.2015.7105

Dyer Jr, W. G., & Handler, W. (1994). Entrepreneurship and family business: Exploring the
connections. Entrepreneurship Theory and Practice, 19(1), 71-83.
https://doi.org/10.1177/104225879401900105

Elnadi, M., & Gheith, M. H. (2023). The role of individual characteristics in shaping digital
entrepreneurial intention among university students: Evidence from Saudi Arabia. Thinking
Skills and Creativity, 47, 101236. https://doi.org/10.1016/j.tsc.2023.101236

https://doi.org/10.22521/edupij.2025.15.163 Published online by Universitepark Press


https://doi.org/10.22521/edupij.2025.15.163
https://doi.org/10.5465/amp.2017.0163

Ngoetal. |17

Fini, R Grimaldi, GL Marzocchi, M Sobrero - Summer conference, (2009). The foundation of
entrepreneurial intention.

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with unobservable variables
and  measurement error. Journal of Marketing  Research, 18(1), 39-50.
https://doi.org/10.1177/002224378101800104

Franke, N., & Luthje, C. (2004). Entrepreneurial intentions of business students—A benchmarking
study. International Journal of innovation and technology management, 1(03), 269-288.
https://doi.org/10.1142/50219877004000209

Gatewood, E. J., Shaver, K. G., & Gartner, W. B. (1995). A longitudinal study of cognitive factors
influencing start-up behaviors and success at venture creation. Journal of Business Venturing,
10(5), 371-391. https://doi.org/10.1016/0883-9026(95)00035-7

Guerrero, M., & Urbano, D. (2012). The development of an entrepreneurial university. The Journal Of
Technology Transfer, 37, 43-74. https://doi.org/10.1007/s10961-010-9171-x

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2013). Partial least squares structural equation modeling:
Rigorous applications, better results and higher acceptance. Long Range Planning, 46(1-2), 1-
12. https://ssrn.com/abstract=2233795

Hair, J. F., Risher, J. J,, Sarstedt, M., & Ringle, C. M. (2019). When to use and how to report the results
of PLS-SEM. European Business Review, 31(1), 2-24. https://doi.org/10.1108/EBR-11-2018-
0203

Hair, J., Alamer, A. (2022). Partial Least Squares Structural Equation Modeling (PLS-SEM) in second
language and education research: Guidelines using an applied example. Research Methods in
Applied Linguistics, 1(3), 100027. https://doi.org/10.1016/j.rmal.2022.100027

Henseler, J., Dijkstra, T. K., Sarstedt, M., Ringle, C. M., Diamantopoulos, A., Straub, D. W., Ketchen, D.
J., Hair, J. F.,, Hult, G. T. M., & Calantone, R. J. (2014). Common Beliefs and Reality About PLS:
Comments on Ronkkd and Evermann (2013). Organizational Research Methods, 17(2), 182-
209. https://doi.org/10.1177/1094428114526928

Hull, C. E. K., Hung, Y. T. C., Hair, N., Perotti, V., & DeMartino, R. (2007). Taking advantage of digital
opportunities: a typology of digital entrepreneurship. International Journal of Networking and
Virtual Organisations, 4(3), 290-303. https://doi.org/10.1504/1JNV0.2007.015166

lakovleva, T., & Solesvik, M. Z. (2014). Entrepreneurial intentions in post-Soviet economies.
International  Journal of Entrepreneurship and Small Business, 21(1), 79-100.
https://doi.org/10.1504/1JESB.2014.057916

Kajol, K., Singh, R., Paul J. (2022). Adoption of digital financial transactions: A review of the literature
and future research agenda. Technological Forecasting and Social Change, 184, 121991.
https://doi.org/10.1016/j.techfore.2022.121991

Kaur, J., Parida, R., Ghosh, S., & Lavuri, R. (2022). Impact of materialism on purchase intention of
sustainable luxury goods: an empirical study in India. Society and Business Review, 17(1), 22-
44, https://doi.org/10.1108/SBR-10-2020-0130

Kollmann, T., & Kuckertz, A. (2006). Investor relations for start-ups: an analysis of venture capital
investors' communicative needs. International Journal of Technology Management, 34(1-2),
47-62. https://doi.org/10.1504/1)TM.2006.009447

https://doi.org/10.22521/edupij.2025.15.163 Published online by Universitepark Press


https://doi.org/10.22521/edupij.2025.15.163

Ngoetal.| 18

Kraaijenbrink, J., Bos, G., & Groen, A. (2010). What do students think of the entrepreneurial support
given by their universities? International Journal of Entrepreneurship and Small Business, 9(1),
110-125. https://doi.org/10.1504/1JESB.2010.029512

Kraus, S., Palmer, C., Kailer, N., Kallinger, F. L., & Spitzer, J. (2019). Digital entrepreneurship: A
research agenda on new business models for the twenty-first century. International Journal of
Entrepreneurial Behavior & Research, 25(2), 353-375. https://doi.org/10.1108/1JEBR-06-2018-
0425

Krueger, N. (1993). The impact of prior entrepreneurial exposure on perceptions of new venture
feasibility and desirability. Entrepreneurship  Theory And Practice, 18(1), 5-21.
https://doi.org/10.1177/104225879301800101

Kuckertz, A., & Wagner, M. (2010). The influence of sustainability orientation on entrepreneurial
intentions—Investigating the role of business experience. Journal of Business Venturing, 25(5),
524-539. https://doi.org/10.1016/j.jbusvent.2009.09.001

Lara-Bocanegra, A., Bohdrquez, M. R., Grimaldi-Puyana, M., Galvez-Ruiz, P., & Garcia-Fernandez, J.
(2022). Effects of an entrepreneurship sport workshop on perceived feasibility, perceived
desiderability and entrepreneurial intentions: a pilot study in sports science students. Sport in
Society, 25(8), 1528-1544. https://doi.org/10.1080/17430437.2020.1829596

Lifidn, F., & Chen, Y. W. (2009). Development and cross-cultural application of a specific instrument
to measure entrepreneurial intentions. Entrepreneurship Theory And Practice, 33(3), 593-617
https://doi.org/10.1111/j.1540-6520.2009.00318.x

Lifidn, F., Rodriguez-Cohard, J. C., & Rueda-Cantuche, J. M. (2011). Factors affecting entrepreneurial
intention levels: a role for education. International Entrepreneurship And Management Journal,
7,195-218. https://doi.org/10.1007/s11365-010-0154-z

Liu, M., Gorgievski, M. J.,, Qj, J., & Paas, F. (2022). Perceived university support and entrepreneurial
intentions: Do different students benefit differently?. Studies in Educational Evaluation, 73,
101150. https://doi.org/10.1016/j.stueduc.2022.101150

Manea D.-l., Istudor N., Dinu V., Paraschiv D.-M. (2021). Circular economy and innovative
entrepreneurship, prerequisites for Social Progress. Journal of Business Economics and
Management, 22(5), 1342—1359. https://doi.org/10.3846/jbem.2021.15547

Mas-Verdd, F., Ribeiro-Soriano, D., & Roig-Tierno, N. (2015). Firm survival: The role of incubators and
business characteristics.  Journal — of  Business  Research, 68(4), 793-796.
https://doi.org/10.1016/j.jbusres.2014.11.030

Modgil, S., Dwivedi, Y. K., Rana, N. P., Gupta, S., & Kamble, S. (2022). Has Covid-19 accelerated
opportunities for digital entrepreneurship? An Indian perspective. Technological Forecasting
and Social Change, 175, 121415. https://doi.org/10.1016/j.techfore.2021.121415

Mustafa, M. J., Hernandez, E., Mahon, C., & Chee, L. K. (2016). Entrepreneurial intentions of university
students in an emerging economy: The influence of university support and proactive
personality on students’ entrepreneurial intention. Journal of Entrepreneurship in Emerging
Economies, 8(2), 162-179. https://doi.org/10.1108/JEEE-10-2015-0058

Nambisan, S. (2017). Digital entrepreneurship: Toward a digital technology perspective of
entrepreneurship.  Entrepreneurship  Theory  And  Practice,  41(6), 1029-1055.
https://doi.org/10.1111/etap.12254

https://doi.org/10.22521/edupij.2025.15.163 Published online by Universitepark Press


https://doi.org/10.22521/edupij.2025.15.163

Ngoetal. |13

Neneh, B. N. (2019). From entrepreneurial intentions to behavior: The role of anticipated regret and
proactive personality. Journal of Vocational Behavior, 112, 311-324.
https://doi.org/10.1016/j.jvb.2019.04.005

Nguyen, P. N. D., & Nguyen, H. H. (2024). Examining the Role of Family in Shaping Digital
Entrepreneurial Intentions in Emerging Markets. SAGE Open, 14(1), 21582440241239493.
https://doi.org/10.1177/21582440241239493

Nguyen, P. N. D., & Nguyen, H. H. (2024). Unveiling the link between digital entrepreneurship
education and intention among university students in an emerging economy. Technological
Forecasting and Social Change, 203, 123330. https://doi.org/10.1016/j.techfore.2024.123330

Paul, J., Alhassan, 1., Binsaif, N., & Singh, P. (2023). Digital entrepreneurship research: A systematic
review. Journal of Business Research, 156, 113507.
https://doi.org/10.1016/j.jbusres.2022.113507

Paul, J., Khatri, P.,, & Kaur Duggal, H. (2023). Frameworks for developing impactful systematic
literature reviews and theory building: What, why and how?. Journal of Decision Systems, 1-14.
https://doi.org/10.1080/12460125.2023.2197700

Pérez-Macias, N., Medina-Molina, C., & Fernandez-Fernandez, J. L. (2024). To be or not to be... an
entrepreneur. The existence and non-existence of entrepreneurial intention in people with
disabilities through qualitative comparative analysis. International Entrepreneurship and
Management Journal, 20(3), 1759-1822. https://doi.org/10.1007/s11365-023-00914-w

Pham, S.L., Do, A.D.,, Ha, D.L, Trinh, M.V., Le, A.D., & Tran, T.P.H. (2025). The impact of FinTech
literacy on digital entrepreneurial intentions: Exploring crowdfunding, blockchain, and Al
through a social cognitive career theory lens. Entrepreneurial Business and Economics Review,
13(1), 79-94. https://doi.org/10.15678/EBER.2025.130105

Podsakoff, P. M., MacKenzie, S. B., Lee, J.-Y., & Podsakoff, N. P. (2003). Common method biases in
behavioral research: A critical review of the literature and recommended remedies. Journal of
Applied Psychology, 88(5), 879-903. https://psycnet.apa.org/buy/2003-08045-010

Rakha, G. M., Abdl-Haleem, M. M., Farghali, H. A., & Abdel-Saeed, H. (2015). Prevalence of common
canine digestive problems compared with other health problems in teaching veterinary
hospital, Faculty of Veterinary Medicine, Cairo University, Egypt. Veterinary world, 8(3), 403.
https://doi.org/10.14202/vetworld.2015.403-411

Ringle, C., Da Silva, D., & Bido, D. (2015). Structural equation modeling with the SmartPLS. Bido, D.,
da Silva, D., & Ringle, C.(2014). Structural Equation Modeling with the Smartpls. Brazilian
Journal Of Marketing, 13(2). https://ssrn.com/abstract=2676422

Saeed, S., Yousafzai, S., Yani-De-Soriano, M., & Muffatto, M. (2018). The role of perceived university
support in the formation of students’ entrepreneurial intention. In Sustainable
entrepreneurship (pp. 3-23). Routledge. http://dx.doi.org/10.1111/jsbm.12090

Satalkina, L., & Steiner, G. (2020). Digital entrepreneurship and its role in innovation systems: A
systematic literature review as a basis for future research avenues for sustainable transitions.
Sustainability, 12(7), 2764. https://doi.org/10.3390/5u12072764

Savastano, M., Zentner, H., Spremi¢, M., & Cucari, N. (2022). Assessing the relationship between
digital transformation and sustainable business excellence in a turbulent scenario. Total Quality
Management & Business Excellence, 1-22. https://doi.org/10.1080/14783363.2022.2063717

https://doi.org/10.22521/edupij.2025.15.163 Published online by Universitepark Press


https://doi.org/10.22521/edupij.2025.15.163
https://doi.org/10.1007/s11365-023-00914-w

Ngoetal.| 20

Schlaegel, C., & Koenig, M. (2014). Determinants of entrepreneurial intent: A meta-analytic test and
integration of competing models. Entrepreneurship Theory And Practice, 38(2), 291-332.
https://doi.org/10.1111/etap.12087

Shapero, A., & Sokol, L. (1982). The social dimensions of entrepreneurship. University of Illinois at
Urbana-Champaign's Academy for Entrepreneurial Leadership Historical Research Reference in
Entrepreneurship.

Sharahiley, S. M. (2020). Examining entrepreneurial intention of the Saudi Arabia’s University
students: Analyzing alternative integrated research model of TPB and EEM. Global Journal of
Flexible Systems Management, 21, 67-84. https://doi.org/10.1007/s40171-019-00231-8

Shi, L., Yao, X., & Wu, W. (2020). Perceived university support, entrepreneurial self-efficacy,
heterogeneous entrepreneurial intentions in entrepreneurship education: The moderating role
of the Chinese sense of face. Journal of Entrepreneurship in Emerging Economies, 12(2), 205-
230. https://doi.org/10.1108/JEEE-04-2019-0040

Shkabatur, J., Bar-El, R., & Schwartz, D. (2022). Innovation and entrepreneurship for sustainable
development: Lessons from  Ethiopia. Progress in Planning, 160, 100599.
https://doi.org/10.1016/j.progress.2021.100599

Soluk, J., Kammerlander, N., & Darwin, S. (2021). Digital entrepreneurship in developing countries:
The role of institutional voids. Technological Forecasting and Social Change, 170, 120876.
https://doi.org/10.1016/j.techfore.2021.120876

Su, Y.; Zhu, Z.; Chen, J.; Jin, Y.; Wang, T.; Lin, C.-L.; Xu, D. (2021). Factors Influencing Entrepreneurial
Intention of University Students in China: Integrating the Perceived University Support and
Theory of Planned Behavior. Sustainability, 13, 4519. https://doi.org/10.3390/su13084519

Truong, Y., & Papagiannidis, S. (2022). Artificial intelligence as an enabler for innovation: A review
and future research agenda. Technological Forecasting and Social Change, 183, 121852.
https://doi.org/10.1016/j.techfore.2022.121852

Truong, H. T., Le, T. P.,, Pham, H. T. T,, Do, D. A, & Pham, T. T. (2022). A mixed approach to
understanding sustainable entrepreneurial intention. The International Journal of Management
Education, 20(3), 100731. https://doi.org/10.1016/j.ijme.2022.100731

Turker, D., & Selcuk, S. S. (2009). Which factors affect entrepreneurial intention of university
students?. Journal of European Industrial Training, 33(2), 142-159.
https://doi.org/10.1108/03090590910939049

Urbano, D., & Guerrero, M. (2013). Entrepreneurial universities: Socioeconomic impacts of academic
entrepreneurship in a European region. Economic Development Quarterly, 27(1), 40-55.
https://doi.org/10.1177/0891242412471973

Usman, M. A,, & Sun, X. (2022). Global pandemic and entrepreneurial intention: how adversity leads
to entrepreneurship. Sage Open, 12(3), 21582440221123421.
https://doi.org/10.1177/21582440221123421

Vinothkumar, M., & Subramanian, S. (2016). Self-Efficacy, Attitude and Subjective Norms as
Predictors of Youth's Intention to Enlist in Defence Services. Journal of the Indian Academy of
Applied Psychology, 42(2), 310. https://www.proquest.com/scholarly-journals/self-efficacy-
attitude-subjective-norms-as/docview/1834882559/se-2

Vu, T. H., Do, A. D, Ha, D. L., Hoang, D. T., Van Le, T. A,, & Le, T. T. H. (2024). Antecedents of digital
entrepreneurial intention among engineering students. International Journal of Information
Management Data Insights, 4(1), 100233. https://doi.org/10.1016/].jjimei.2024.100233

https://doi.org/10.22521/edupij.2025.15.163 Published online by Universitepark Press


https://doi.org/10.22521/edupij.2025.15.163
https://doi.org/10.1016/j.techfore.2022.121852

Ngo et al. | ZI

Vuorio, A.M., Puumalainen, K. and Fellnhofer, K. (2018). Drivers of entrepreneurial intentions in
sustainable entrepreneurship, International Journal of Entrepreneurial Behavior & Research, 24
(2),359-381. https://doi.org/10.1108/IJEBR-03-2016-0097

Walter, A., Auer, M., & Ritter, T. (2006). The impact of network capabilities and entrepreneurial
orientation on university spin-off performance. Journal of Business Venturing, 21(4), 541-567.
https://doi.org/10.1016/].jbusvent.2005.02.005

Wibowo, A., Narmaditya, B. S., Saptono, A., Effendi, M. S., Mukhtar, S., & Mohd Shafiai, M. H. (2023).
Does digital entrepreneurship education matter for students’ digital entrepreneurial
intentions? The mediating role of entrepreneurial alertness. Cogent Education, 10(1), 2221164.
https://doi.org/10.1080/2331186X.2023.2221164

Zhang, Y., Kang, B., Hooi, B., Yan, S., & Feng, J. (2023). Deep long-tailed learning: A survey. [EEE
Transactions on Pattern Analysis and Machine Intelligence, 45(9), 10795-10816.
https://doi.org/10.1109/TPAMI.2023.3268118.

Zaheer, H., Breyer, Y., & Dumay, J. (2019). Digital entrepreneurship: An interdisciplinary structured
literature review and research agenda. Technological Forecasting and Social Change, 148,
119735. https://doi.org/10.1016/].techfore.2019.119735

Zhao, H., Seibert, S. E., & Lumpkin, G. T. (2010). The relationship of personality to entrepreneurial
intentions and performance: A meta-analytic review. Journal of Management, 36(2), 381-404.
https://doi.org/10.1177/0149206309335187

About the Contributor(s)

Ngo, T. N. A., Ho Chi Minh National Academy of Politics,
Email: ngocanhngo.npa@gmail.com

Ha, D. L., National Economics University
Email: linhhd@neu.edu.vn

Tran, M. N., National Economics University
Email: minhngoctran1210@gmail.com

Nghiem , X. T., National Economics University
Email: tung.nx2203@gmail.com

Pham, D. A., National Economics University
Email: ducanh042003@gmail.com

Hoang, M. K, National Economics University
Email: 11223001 @st.neu.edu.vn

Ngo, Q. A, National Economics University
Email: 11233194@st.neu.edu.vn

Publisher’s Note: The opinions, statements, and data presented in all publications are solely those of
the individual author(s) and contributors and do not reflect the views of Universitepark, EDUPIJ,
and/or the editor(s). Universitepark, the Journal, and/or the editor(s) accept no responsibility for any
harm or damage to persons or property arising from the use of ideas, methods, instructions, or
products mentioned in the content.

https://doi.org/10.22521/edupij.2025.15.163 Published online by Universitepark Press


https://doi.org/10.22521/edupij.2025.15.163
mailto:ngocanhngo.npa@gmail.com
mailto:linhhd@neu.edu.vn
mailto:minhngoctran1210@gmail.com
mailto:tung.nx2203@gmail.com
mailto:ducanh042003@gmail.com
mailto:11223001@st.neu.edu.vn
mailto:11233194@st.neu.edu.vn

